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MEDIA RELEASE

FOR IMMEDIATE RELEASE

IMDA Launches Talent Accelerator Programme to Develop Singapore’s Media
Industry Talent, Grow Original IPs and Expand Global Partnerships

Programme focuses on film and television content and creates a structured pathway for local
talent to progress across the entire media value chain from ideation to global distribution.

Singapore, 3 December 2025 - The Infocomm Media Development Authority (IMDA) has
launched a new development programme, the Talent Accelerator Programme (TAP), to
support Singapore’s media industry. This is an approximately $$200 million programme that
will run for three years and is a major commitment to develop our creative talent, strengthen
co-production partnerships, and build a more resilient media industry. Through TAP, IMDA
aims to bring a sharper focus on global distribution as well as genre-driven Intellectual Property
(IP) development in the industry. To support this, structured pathways have been designed for
Singapore’s talent to progress in the film and television industry.

2. The announcement on TAP was made today by Singapore’s Senior Minister of State for
Digital Development and Information (MDDI) & Ministry of Health (MOH), Mr Tan Kiat How, at
the opening of the Asia TV Forum and Market (ATF) 2025, part of the Singapore Media Festival
(SMF), hosted by IMDA. “In a fast-changing media landscape where audiences have more
choices and Al is disrupting how content is produced, the Government is committed to support
our sector and professionals adapt and remain relevant and competitive. The $200 million
Talent Accelerator Programme is a major investment to ensure that Made-with-Singapore
content stands out on the international stage. We aim to build a stronger pipeline of stories
with global appeal, strengthen Singapore’s position as a co-production hub, and reinforce our
role as a trusted creative partner in the region,” said SMS Tan Kiat How.

IMDA’s New Talent Accelerator Programme (TAP)

3. TAP supports the full media value chain, from development, to production and
distribution, so that promising ideas from Singapore can reach global audiences. Since film and
television industries have different creative and commercial realities, TAP is designed to help
both industries capture the most value from the demand available in today’s competitive
backdrop.
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4, Under TAP, IMDA introduces structured pathways to grow talent in Singapore’s media
industry. This will facilitate a laser-sharp focus on the vertical expertise development that our
talents require at each stage of the media value chain — giving them a clear roadmap to grow
their craft as well as commercial skills to advance in their careers.

a) Development stage: IMDA will matchmake media professionals and companies to what
the commissioners/buyers are looking for and provide access to:

e Mentorships and masterclasses in areas such as story development (originals, or
adaptations), pitching skills and deal negotiation, to finesse their stories and
proposals. This allows our companies to strengthen not just their creative concepts
but also the commercial foundations of their projects, including financing models,
distribution planning, and IP ownership structures, all of which are all essential to
the sustainability of the industry.

e Global streamers and platforms, commissioners, international production houses
and showrunners to allow local talent to gain needful exposure to the global market
and increase their chances of penetration.

b) Production stage: IMDA will co-fund co-productions, covering the full spectrum of
regional and global co-productions, and films and TV (scripted and unscripted) as well
as IPs adaptations for screen. This will establish Singapore as a co-production hub in
the region.

c) Distribution stage: IMDA will elevate the profile of Made-with-Singapore content,
talent and production companies with a dedicated in-house marketing team. In
addition, a marketing fund will be structured for select projects to increase visibility.

5. IMDA’s support in the media value chain for Singapore media professionals and
companies is summarised in the diagram below.
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IMDA'’s Support in Media Value Chain

DEVELOPMENT PRODUCTION DISTRIBUTION

Creation of stories usually presented
in the form of creative concepts and
proposals.

Comprises:

1. Conceptualising a creative
concept

1. Pitching the story to a buyer ora
demand driver

Masterclasses/ mentorships
for both development and
pitching

Adaptation and development

funding
IMDA-driven pitch platforms
for direct access to buyers /

Producing a story.

Comprises:

1. Making of the content (filming and editing)

2. Pitching the project for sales representation

3. Structuring the deal between buyer and
seller of the IP

1. Funding support for:
a. [Film] new features, regional
and global co-productions
b. [TV] global co-productions in
scripted and unscripted
content
2. Masterclasses for pitching and

Reaching audiences with the story via platforms
and media networks, and to generate revenue
from it.

Comprises:

1. Bringing content to audiences and achieving
commercial outcomes

Marketing support for:

1. Promoting end products to
consumers

Representation atinternational
competitions

commissioners

deal structuring

Diagram 1: IMDA’s support in media value chain

6. Interested companies and professionals can apply for initiatives under TAP through
IMDA'’s industry calls. More details on the application process will be released in Q1 2026.

Bringing Made-with-Singapore Stories to the Global Stage

7. Singapore is demonstrating how strategic international partnerships, such as the recent
unscripted partnership with Warner Bros. Discovery (WBD), can amplify local storytelling on
the global stage, with filmmakers collaborating with renowned international partners to bring
authentic Singapore narratives to prestigious worldwide platforms.

8. Ms Yvonne Tang, Assistant Chief Executive, Media Industry Group, IMDA, said, “IMDA
is building a robust ecosystem where international partners see Singapore not just as a
location, but as an essential creative collaborator. We believe that Singapore talent can hold
their own alongside the world's best. TAP signals a fresh chapter in our endeavour to support
and develop our film and television talent through world-class mentorships and masterclasses,
strategic global partnerships, and a new wave of co-production opportunities. We hope to
usher in a new era of Made-With-Singapore stories, that are made for the world.”

9. For more details on SMF and its partner events, please see Annex A or visit

www.imda.gov.sg/smf.

—END -


http://www.imda.gov.sg/smf
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About the Singapore Media Festival

The Singapore Media Festival, hosted by the Infocomm Media Development Authority (IMDA),
is Asia’s premier international media industry platform. Held annually in Singapore, it is the
focal point for Asia’s media community, showcasing diverse media innovations, forging
industry deals, and presenting Singapore’s world-class content. The event brings together
media professionals, industry leaders, creators, and consumers through the Singapore
International Film Festival (SGIFF), Asia TV Forum & Market (ATF), Singapore Comic Con (SGCC),
and Nas Summit (NAS).

For more information, please visit: www.imda.gov.sg/smf.

About Infocomm Media Development Authority

The Infocomm Media Development Authority (IMDA) leads Singapore’s digital transformation
by developing a vibrant digital economy and an inclusive digital society. As Architects of
Singapore’s Digital Future, we foster growth in Infocomm Technology and Media sectors in
concert with progressive regulations, harnessing frontier technologies, and developing local
talent and digital infrastructure ecosystems to establish Singapore as a digital metropolis.

For more news and information, visit www.imda.gov.sg or follow IMDA on LinkedIn (IMDAsg),
Facebook (IMDAsg), and Instagram (@imdasg).

For further queries or media interviews, please contact:

Archetype Singapore
sgmediafestpr@archetype.co


http://www.imda.gov.sg/smf
http://www.imda.gov.sg/
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ANNEX A: INFORMATION ON THE SINGAPORE MEDIA FESTIVAL AND ITS PARTNER EVENTS

SINGAPORE MEDIA FESTIVAL 2025
26 November to 7 December 2025
instagram.com/madewithsg | #SGMediaFest

About the Singapore Media Festival

The Singapore Media Festival, hosted by the Infocomm Media Development Authority (IMDA),
proudly returns for its 12th edition as one of Asia’s premier international media industry
platforms. From 26 November to 7 December 2025, Singapore will be the focal point for Asia’s
media community, showcasing diverse media innovations, forging industry deals, and
presenting Singapore’s world-class content. Under this year’s theme, The Heart of The World’s
Stories, the festival empowers, inspires, and connects the region's media talent to create and
realise their visions. The event will bring together media professionals, industry leaders,
creators, and consumers through the Singapore International Film Festival (SGIFF), Asia TV
Forum & Market (ATF), Singapore Comic Con (SGCC), and Nas Summit (NAS).

For more information, please visit: www.imda.gov.sg/smf

Partner Events at Singapore Media Festival

ISitngapctJ_re | Singapore International Film Festival (SGIFF)
re nternational | 26 November - 7 December 2025

Il'F Film Festival

Founded in 1987, the Singapore International Film Festival (SGIFF)
is the largest and longest-running film event in Singapore. As an
illustrious cornerstone in the local arts calendar, the Festival is
known for its dynamic programming and focus on groundbreaking
Asian cinema for Singapore and the region.

Beyond its annual Festival programme, SGIFF is also dedicated to
nurturing and championing local and regional talent through its
industry-led SGIFF Pro platform. SGIFF Pro brings together the
festival’s various industry initiatives, such as the Asian Producers
Network and the SGIFF Industry Days conference event, under one
umbrella to meet the evolving and complex demands of the film
industry.

The SGIFF is organised by the Singapore International Film Festival
Ltd, a non-profit organisation with Institution of a Public Character
(IPC) status.



https://www.imda.gov.sg/sgmediafest
http://www.imda.gov.sg/smf
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The 36th edition of SGIFF will return from 26 November to 7
December 2025.

For more information, please visit https://www.sgiff.com

Asia TV Forum & Market (ATF) 2025

9gIRAUTh‘1,& 2 December 2025: The ATF Leaders Dialogue
3 -5 December 2025: Market & Conference
MARKET
Into its 26™ edition, Asia TV Forum & Market (ATF) — the region’s
co-production & entertainment content market and conference —
is the proven industry platform to acquire knowledge, network,
buy, sell, finance, distribute, and co-produce across all platforms.
It is the premier stage in Asia to engage with the entertainment
industry’s top players from around the world. It's where the best
minds meet, and the future of Asia’s content is shaped.
For more information, please visit www.asiatvforum.com
Singapore Comic Con and Creators Con
SINGAPORE 5 December 2025:
[u I[ [u - Industry Day (By invitation only)
w@m - Preview Night for Platinum Ticket Holders

6 - 7 December 2025: General Admission

Singapore Comic Con (SGCC) is Southeast Asia’s ultimate
celebration of Western and Asian pop culture. Organised by
Generation Experience, SGCC brings together fans, creators, and
brands from around the world for an unforgettable weekend of
comics, toys, gaming, cosplay, collectibles, anime, and
entertainment.

As Singapore’s premier pop culture event, SGCC features
appearances by international and local artists, creators, and
industry icons, alongside exclusive merchandise launches,
engaging panels, live experiences, and community-driven
showcases. From passionate fans to families discovering the world
of pop culture, SGCC offers something for everyone.

SGCC is part of the Singapore Media Festival (SMF), hosted by the
Infocomm Media Development Authority (IMDA), supported by
the Singapore Tourism Board (STB), with Mediacorp as the official
media partner.

For more information, visit www.singaporecomiccon.com



https://www.sgiff.com/
https://url.avanan.click/v2/r02/___https:/www.asiatvforum.com/en-gb.html___.YXAxZTphcmNoZXl0cGU6YTpvOmRjZDk4YjVmZTExOTU3YTdlODgyMzJhOTE4YTdmMzcxOjc6ZDQwYjo5MTgxOTUxODUyZDRkZDM4ZGFiYzRmZWZlYjI5ODQ4OTkxZjE5MTA3ZDg0YTIzZTk2YWQzYjUzNThkNzg3ZTIxOmg6VDpG
https://url.avanan.click/v2/r02/___http:/www.asiatvforum.com/___.YXAxZTphcmNoZXl0cGU6YTpvOmRjZDk4YjVmZTExOTU3YTdlODgyMzJhOTE4YTdmMzcxOjc6ZGIwYTo2ODEyMzE5NWM4YmMwYTUyNjk2NDgyOTU5ZGIzOTMxNWZiYWVhOTFmYjdmNjcyMzJiOTFmMzVjOGNhNTAxNGFhOmg6VDpG
http://www.singaporecomiccon.com/
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NASSUMMIT.

Nas Summit
1 -2 December 2025

Nas Summit is the global creator and entrepreneur conference by
Nas Daily, uniting thousands of creators, solopreneurs, SME
owners, and brand leaders from around the world. Returning to
Singapore in 2025, the Summit will be held in a hybrid format,
combining in-person experiences with global virtual participation.

Through engaging sessions, panels, and activations, Nas Summit
bridges creativity, business, and technology to empower people to

tell better stories and build stronger digital brands.

For more information, please visit https://www.nassummit.com/



https://www.nassummit.com/



